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Executive Summary

The main objective of Task 8.1 (WP8) is to ensure that the impact of the EIFFEL project will
be maximised through an effective campaign of dissemination, communication and promotional
activities.

The primary goal is to develop a coherent strategy and action plan for dissemination and
communication, create a set of high-impact, targeted promotional and communication materials
and last, but not least, actively pursue the wider stakeholder engagement around the five EIFFEL
Communities of Practice, including the Earth Observation club,. In addition, establish contacts
with relevant end users/stakeholders and market players by breaking out of the Earth
Observation community.

Task 8.1 aims to communicate EIFFEL to its targeted audiences beyond the space / scientific
community. In order to communicate our messages, influence change and create impact, it is
vital that our community speaks with a singular, familiar and influential voice.

Our visual identity is how our audiences recognise and remember us. This element guided
the direction, formed the basis and triggered inspiration for the development of EIFFEL brand
strategy and brand identity, as described in detail in the following sections.

The strategic dissemination and communication priorities and the EIFFEL tools (e.g. website,
brochure, events), indicated in this document, will be tailored, taking into account the main
objectives of the project and specificities of each pilot. Over and above, Social Media constitute
a powerful means for the real-time, continuous engagement of the various stakeholders
following the progress of the project.

Also, in order to ensure that the various outputs of the EIFFEL project are appropriately
disseminated amongst the interested stakeholder groups, a number of dissemination actions
have been defined and included in this report. The Dissemination Manager and WP8 Leader is
committed to ensure that the results of the project are made available and accessible to a wide
community of stakeholders across the various sectors targeted by the project.

The impact of the communication activities is strongly tied to the success of the stakeholder
engagement and dissemination activities. For that reason, appropriate indicators to assess the
impact of dissemination and communication are described in the section Evaluation.

The document is to be considered as having a dynamic form and will be updated throughout
the duration of the project. Therefore, the indicated tasks and activities are not exhaustive.
Additional inputs are to be added over time.
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1 Introduction

The main purpose of this document is to describe the Dissemination and Communication
Strategy (Task 8.1) of the EIFFEL project, outlining the major axes, defining targets, messages,
tools, activities and timing, highlighting the different communication target audiences, the tools
and methodologies utilized towards their effective involvement in the project's activities. The
objective is to ensure that the impact of the EIFFEL project will be maximized through an effective
campaign of communication, dissemination and engagement activities.

1.1 Context

The current document describes the strategy, tools and the respective actions that will be
implemented by Task 8.1 during the project's lifetime. The overall aim of this report is to identify
the most efficient means and set a plan for the implementation of dissemination and
communication activities in order to effectively spread EIFFEL activities, achievements and
tangible results to targeted audiences.

This deliverable comes as a part of a series of documents which includes the EIFFEL Website
and the Report on the project contributions to GEO and EuroGEO community.

Taking all this into account, this report follows the structure presented below:

) Chapter 2 presents the high-level strategic priorities and methodology comprising the
communication strategy of EIFFEL. Specific emphasis is given on identifying the different target
audiences and specifying the key messages directed at them.

) Chapter 3 provides an overview of the necessary actions for internal and external
communication, underlining the linkages with activities to be undertaken in the different pilots.
J Chapter 4 presents the communication tools, including the brand strategy and the
importance of building a brand identity.

J Chapter 5 presents the main dissemination plan of the project.

J Chapter 6 presents the Key Performance Indicators

J Chapter 7 presents the way forward.
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1.2 Intended Readership and Document Structure

The intended readership of this document is outlined in Table 1
Tablel. Readership

Intended Audience Reasons for interest in reading

EIFFEL partners To be informed about the project's news,
actions, success stories etc., implemented so
far.

European Commission To assess the quality of the document and the

presented planned actions.
Target groups: End-users, decision makers | To be informed about the project in general,
stakeholders, policy makers, scientific | its objectives, the upcoming events, news and

community discover how they could be involved and
benefited.

Representatives of organizations involved in | To share knowledge, information, best

similar projects practices and so on that could be useful in

implementing their respective activities. Also,
introduce them to the EIFFEL project in order
to identify potential synergies in the field of
interest.

Anyone interested Predominantly, promote and raise awareness
generally on the EIFFEL project.

2 Communication Strategy
2.1 Methodology

Our main goal is to successfully communicate EIFFEL and to promote the main objectives of
the project on its targeted audiences and beyond the space / scientific community.

The main issue we are trying to address is the lack of recognition of the added-value brought
by exploiting existing GEOSS and external datasets for Climate Change adaptation and mitigation
applications.

More than a project, EIFFEL will be operated as a brand, following a particular branding
strategy that will result in brand recognition. EIFFEL as a brand will increase visibility and
credibility around the five EIFFEL Communities of Practice (Water & Land Use Management,
Sustainable Agriculture, Transport Management, Sustainable Urban Development, Disaster
Resilience).

Our strategic approach will introduce our mission, key messages, results and core focus of
our activities to our targeted audiences — EIFFEL will deliver clear, concise messages and create
user awareness and engagement.
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Targeted interactions, fit-for-purpose communication practices (e.g. social media, brochures,
video, etc.) and visually powerful media will be the main tools for that.

The achievement of these objectives relies heavily on the definition and implementation of
an effective dissemination and communication strategy, whereby the different target audiences
are well defined and the corresponding tools appropriately developed. Thus, the communication
efforts that form part of the overall communication and dissemination plan proposed by EIFFEL,
will be carried out on the basis of the following principles:

i Communication will take into account the main objectives of the project.

U Communication will take into account the specificities each pilot. Considering the
diversity of the objectives of the different pilots, communication messages will be tailored
accordingly, utilizing the appropriate communication means and "speaking the language"
of the respective communities.

U Communication will seize upon agwvements and positive results.

i Communication will establish a coherent communication experience.

U Communication will build a powerful, integrated visual identity

i Communication tools will be developed with a view to maximize awareness of the
project.

Communication will Communication will Communication will
take into account the take into account the seize upon
main objectives of specificities of each achievements and
the project. pilot. positive results.
Coordinated i Visual identity Several
communication for a integrated and communication
coherent harmonized across all tools will be
communication communication employed to
experience. material. maximise the
awareness of the
project.
Figurel. The communication & outreach strategsinciples
2021 EIFFEL v1.0 PAGE 12 of 48
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Considering these main principles, the communication strategy of the EIFFEL project is
based on a 4-step methodological approach:

A. ldentification of Target groups.
This step consists of the identification of the different target audiences, their main
interests and needs. It essentially responds to the question, "who are we communicating
to?".

B. Determination of the information to be provided.

The two most important ingredients for effective communication are simplicity and
consistency, and the best way to communicate simply is to develop key messages. It
essentially responds to the question, "what is the message we want to deliver?"

C. Identification of communication channels.
Communication channel is a medium through which a message is transmitted to its
intended audience, such as print media or broadcast media. For effective messaging,
communication channels must be chosen to capture the target audiences' attention,
frequently and precisely. EIFFEL will deploy a mix of different state-of-the-art
communication tools and means.

D. Evaluation metrics
Success or failure of communication actions will be measured through quality indicators
allowing their monitoring and evaluation (i.e., the traffic and visibility of the website).

identification of new
target groups

This step consists in the identification of the different target
audiences, their main interests and needs.

Identify the best way to communicate simply and develop key
messages.

For effective messaging, communication channels must be
.. chosen to capture the target audiences’ attention frequently
and precisely. EIFFEL will deploy a mix of different state-of-the-
art communication tools and means.

Success or failure of communication actions will be measured
through quality indicators allowing their monitoring and
evaluation (i.e. traffic and visibility of the website).

Evaluation metrics _

Figure2. 4-step methodological approach of communication strategy
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2.2 Target Audience# Keyobjectives

The Communication and Dissemination action plan takes into consideration the main
expected impacts of the project as described in the DOW (chapter 2.2) and the communication
needs of each of the pilots. EIFFEL will act as a key player to maximize the exploitation potential
of GEOSS for Climate Change adaptation and mitigation applications, and Work Package
synergies will play a key role in this endeavour.

All the pilots will be requested to define their target audiences, the main key messages that
they would like to communicate and to "transform" these messages into a positive storytelling.

The quality of engagement that results from storytelling is deeper, more lasting, more
resonant, and therefore qualitatively more powerful than other means of communication.
Stories touch people primarily on an experiential and emotional level. That connection point is
where true transformation takes place.

What does storytelling have to do with a pilot (results)? Everything! If the EIFFEL pilots are
not able to properly convey a story (in this case, the key messages), their services are not going
to appeal to their audience (users-stakeholders).

Therefore, a simple, yet captivating and relatable story, is needed that will resonate with our
audience and help engage with them. Following the identification of the main audiences and the
expected impacts of EIFFEL, the next task is to create customized communication messages,
mottos, catch phrases and tag lines. Indicatively, the plan is currently being put into action
through the EIFFEL website, brochure, banners and social media by using headlines and captions
such as: Why EIFFEL is gamechanger in the domain of climate change adaptation and
mitigation? (banner) The stairway to excelleec Data deep divedmpact is what matters,
Expanding frontiersPelve into the world of EIFFEL and find whiat makes us different?
(banner) The little book of big facts (EIFFEL brochute}. action will be an iterative process
during the lifetime of the project.

In order to reinforce the uptake of the EIFFEL results and services, a communication and
dissemination plan will be designed focusing on the following target audiences:

1) GEO/COPERNICUS/OthB&I EO actorsin order to build and maintain a strong
engagement with a view to promote project's objectives and GEOSS-driven applications;

2) Potential end-users/decision makers,such as public service bodies and private
companies that offer solutions and decision-making services, inside the EU;

3) Alcommunities in order to promote Al-driven tools for GEOSS and Climate Change;

4) EO solution providersn order to promote EIFFEL scientific results and availability of new
datasets to markets;

5) EU bodies, related to EQGthat monitor climate change, disasters, etc., and make
responsible decisions;

6) Research and academic communitgpecially those engaged in activities relevant to the
EIFFEL pilots;

7) Media, in order to communicate our services and results to different target audiences;
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8) Public,in order to communicate that EO can benefit society.

The various audiences of the EIFFEL communication and dissemination campaigns and key
objectives are summarized below:

Table2. Bffel Keyobjectivesowards the different audiences

Audience Keyobjectives

Close engagement with a view to promote the project's
objectives and applications, through direct promotional
activities.

Communicate the GEOSS-driven applications. Inform of
progress, seek political support at EU/international level,
establish synergies.

GEO/COPERNICUS/Other

Coordinate to enable operational integration with their other
R&l EO actors

work, where relevant and mutual exchange of data with their
work.

Raise awareness, promote the available datasets and share

climate-related information for adaptation and mitigation.
Potential end Make the information visible to decision makers. Promote
users/decision makers customized tools in local/regional and national scale.

Raise awareness of the fact that EIFFEL will offer the EO-based
community the capacity of exploiting existing GEOSS datasets
Al communities by creating Al-based cognitive search tools.

Inform of scientific results and availability of new datasets.

EuroGEO offers a trans-European innovation development

infrastructure with major assets (access to knowledge/
EO solution providers capital/ technology/ markets) to support the development of
Research and academic  high-potential EO concepts towards mature operational
community services.

Foster synergies with other work, provide broad awareness of
the project's activities and achievements. EIFFEL will strive to
build a fruitful cooperation with EO companies that provide
services and data that are relevant for the thematic areas
covered by the Pilots. In addition, as innovation in the EO
sector is frequently initiated at the level of universities and
research institutes, it is important to establish a good
EU bodies related to EO ¢ communication channel with companies that can "pick-up"
CcC innovative services and solutions.
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Actively advocate the importance of EQ, their benefits for

society. The EIFFEL website will provide easily

understandable information on the project's goals and

applications in the areas covered by the CoP's/Pilots. The

project brings together a unique team of experts with the aim

to enhance Earth Observation applications for CC adaptation
Media/ Public and mitigation.

The project builds on existing EU GEO actions, GEO initiatives and flagships and Copernicus-
related activities by bringing together the key partners engaged therein.

Among the most prominent programmes that shall be linked to the proposal are Copernicus,
INSPIRE, the ERA-Net on EO, and other H2020 (i.e. e-shape) and ESA projects, as well as many
National EQ initiatives and programmes.

3 CommunicationAction Plan

Taking into account the communication targets presented previously and the key messages
aimed at them, EIFFEL will implement a Communication Action Plan that covers the following
steps:

identify all stakeholders and target groups to be addressed

develop a set of methods and tools for managing and communicating key messages
coordinate communication and dissemination activities of individual partners

provide the consortium with a detailed framework of appropriate communication
mechanisms/tools and get their support in a sustainable and transparent manner
ensure the communication of regular project updates to external stakeholders

ensure adherence of all external communication and publicity with programme
requirements

identify the actions and costs required for external communication and publicity

gauge the impact of the different communication activities and adjust appropriately

= = = =4 4 =4

= =4

Task 8.1 intends to ensure a constant and effective exchange and sharing of information
between the partners (frequent exchange of emails and the setting up of the project website) as
well as an effective and shared management of the knowledge generated throughout the
project's activities. The core objective of the project's internal communication is to develop
appropriate  communication activities and mechanisms for a smooth and effective
communication exchange within the project partnership.
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Given that EIFFEL brings together organizations from the broad European region, an effective
internal communication can present significant challenges. To overcome them, a number of
actions have been envisaged:

A Task 8.1 collaborates with the Coordination Team and leverages the internal mailing lists
created to communicate and share information with all partners in a quick, convenient
and effective manner.

A Through a dissemination template (uploaded int h e p r Bgpasitotty)’ tbe
participants will be able to inform Task 8.1 about meetings and events of relevance to
EIFFEL in which they have participated or will participate (eventually presenting the EIFFEL
project), their publications and their communication actions. All the report forms will be
available on this page so partners can report their actions.

A EIFFEL angartner logos (uploaded int h e p r Repository) ars available for
download in order for partners to use them accordingly.

A EIFFEtommunication materiali.e. brochure, e-banner) is available for download at the
EIFFEL website.

3.1 Implementation

EIFFEL project partners are promoting the project using the means and channels at their
disposal. Each partner promotes the EIFFEL messages through their own channels to their
stakeholder networks and utilizes their social media accounts to amplify (by means of "linking",
“sharing” or “re-tweeting”) the material published by the EIFFEL accounts and e-news. Such
network approach will be followed across all dissemination, communication activities and until
the end of the project’s lifetime.

The EIFFEL Communication activities are coordinated by the Communication Team (Task 8.1)
hosted in WP8. However, all EIFFEL project partners have a role to play in the successful
implementation of the EIFFEL communication strategy. Partners, in particular, will play a very
important role in ensuring that effective communication is carried out in their regions by (a)
translating communication materials produced by Task 8.1, (b) tailoring the messages to apply to
local and regional context and (c) serving as a contact point, identifying potential users or
interested stakeholders.

How will the EIFFEpartners and pilots engagaenicommunicationand disseminatioractivities,
e.g.?

U Adopt EIFFEL’s brand identity and communication, dissemination strategy to maximize impact
towards the various audiences;

U Engage and make use of the EIFFEL network as an asset:

2021 EIFFEL v1.0 PAGE 17 of 48 Funded by
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9 Contribute to the Task 8.1 timetable (provided accordingly) and action plan for
dissemination activities;

' Jointly plan for webinars and video productions, suggest material and activities

relevant to the EIFFEL communication channels;

Advise Task 8.1 regarding target audiences and tailored communication messages;

Provide Task 8.1 with input for EIFFEL e-news and then circulate it to their

contacts;

9 Amplify and contribute content to EIFFEL’s social media accounts.

1
1

U Keep Task 8.1 updated by submitting their regular activity reports and monthly feedback
regarding web and social media activities.

3.1.1 Linkageswith pilots

Given that each one of the Pilots has its own specific objectives and will entail the
involvement of different communities, it is imperative that appropriate methodologies are
developed to ensure optimal attraction with the various stakeholders and efficient
communication of project outcomes to them. Different target groups need to be approached in
different ways. Therefore, EIFFEL will follow the abovementioned action plan.

In the external communication activities, linkages between activities, partners and WPs are
necessary. The collaboration with the Dissemination, Liaison Activities (Task 8.4) is therefore
required.

Each Pilot will be supported by the communication team but also provide back an aggregated
overview of pilot-related communication activities. Within each pilot but also across all of them,
maximal traction and mutually beneficial synergy with ongoing activities of ESA, EU-funded
projects, GEO initiatives, UN agencies and national entities will be sought.

3.1.2 Linkages with other Work Packages

Communication and dissemination initiatives, as a horizontal activity of Task 8.1 in EIFFEL,
have interdependencies with all the other WPs of the project. However, Task 8.1 will work closely
with WP2, 4 and 7 in order to organize workshops dedicated to promote the uptake of their
solutions at different geographic scales and vertical markets and effectively communicate the
project’s objectives and goals while aiming at the engagement of the wider EO, Al community,
decision-makers, and downstream sectors.

One of the main priorities is to propel maximal traction and mutually beneficial synergy with
other EU-funded projects and create impact not only through dissemination and communication
activities but also with other initiatives related to GEO, Al (e.g. BDVA, through the coordinator),
Climate Change, etc. This will be organized in collaboration with Task 8.4.
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Organisation of webinars for external stakeholders and decision makers will promote the
main results/applications of the pilots primarily to the public and private sector, as well as users.

WP4

Improving
temporal, spatial

WP2

Co-Design of
Climate Change
applications
based on GEOSS

EIFFEL Pilot
resolution and data demonstrations and
quality of CC impact assessment

related datasets

1 | 4

Organisation of EIFFEL Workshops dedicated to project's objectives & goals

Figure3. Interventions with other Work Packages

4 Communication Tools

As underlined in the previous chapters, the communication tools will be developed and
tailored on the basis of the different needs of the specific audiences targeted by the project.

They will be utilized in the course of the project towards the engagement of different target
groups and include:

A Preparation of the brand identity,

A communication material such as a logo and color pallet, which have already been
developed and can be used in the different layouts such as leaflets, brochures and
templates,

A the website development that will serve as the primary gateway to all information and
will provide access to communication material, news and updates related to the various
project activities, access to public deliverables etc,

A a set of promotional and communication materials designed specifically to appeal to the
target audiences, including a leaflet and brochure to support outreach activities during
events and conferences,
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A monthly e-news, promoting the highlight of the month,
A

a press kit and press releases to enable the publication of articles about the project
electronic media,

™

promotional videos to showcase the project,

™

a YouTube channel and social media accounts, which have also been already created,

A collaboration with the partners to report on their dissemination activities and provide
information regarding the impact, the audience and the promotion material used and
organization of hands-on webinars for external stakeholders and decision makers.

Brand Identity

Communication material

Website

Easy access to communication material via website
Printed materials

e-news

Press kit

Multimedia (video)

YouTube channel

Social media (Twitter, LinkedIn)

Communication & dissemination activity reporting

Y O¥ ¥V OV ¥V ¥V ¥V ¥V ¥ ¥V ¥V ¥

Webinars

Figure4. Communication Tools

4.1 Brand Strategy

With a very strategic approach, we introduce EIFFEL to create a clear picture of our mission,
core values and vision of our project.

In order to communicate our messages, influence change and create impact, it is vital that
our community speaks with a singular, familiar and influential voice. Our brand is who we are,
and our visual identity is how our audiences recognize and remember us.

In responding to the question “what are the main messages to be delivered?” we identified
the key messages that our project conveys.
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Our mission declares our purpose as a project and serves as the standard against which we
weigh our actions and services.

We asked ourselves:

U What do we solve?

A main issue we are trying to address is the lack of recognition of the added-value brought by
exploiting existing GEOSS and external datasets for Climate Change adaptation and mitigation
applications. Citizens, and sometimes decision-makers, cannot relate the value-added brought
by earth observation to concrete services impacting millions of European citizens in their daily
lives.

U  What isEIFFE{our mission)?

H2020 project EIFFEL is a game-changer in the domain of climate change adaptation and
mitigation by harvesting the benefits of the GEOSS data. The project will offer the Earth
Observation community the ground-breaking capacity of exploiting existing GEOSS datasets and
will also build upon prior knowledge, with minimal new data collection activities.

U  Why EIFFEmatters (our vision)?
EIFFEL is here to:

1 Exploit the untapped potential of available GEOSS datasets, i.e. satellite, in-situ,
modelling, crowd-sourced, by creating Al-based cognitive search tools;

I Leverage techniques of Explainable Al to develop tangible indicators for Climate Change
impacts;

 Contribute to GEQO’s new infrastructural feature, the GEO Knowledge Hub, a digital
repository providing access to knowledge needed to build GEOSS-driven applications;

9 Fosterthe co-design of Climate Change adaptation and mitigation applications by bringing
onboard the decision makers who are working towards the Paris Agreement goals at local,
regional and national scales;

9 Develop using co-creation a set of Climate Change adaptation and mitigation applications
in different and quite diverse GEO Societal Benefit Areas in order to demonstrate the
project innovations.

U What are our core values?

Our values serve as a compass for our actions and our services.

9 Collaboration: Seamless collaboration between partners is a key element for EIFFEL.
9 Diversity: As inclusive as our pilots
9 Service: What we do, we do well
9 Sustainability: support the long-term sustainability
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1 Focus onthe Market: needs of our users, possess an EU view, observe and provide quality
service.

With our strategy, we aim to present ourselves better and build brand recognition in times
tocome. Our brand is more than our logo, name or slogan (those are only the creative elements)
— it’s the entire experience, our prospects and the interaction users have with our services as
well as the messages we deliver on our website, social media, events etc. It defines what we
stand for, a promise we make, and the personality we convey.

In this context, we followed the below main principles:

1. Define our brand

It starts with our core purpose, vision, mission, position and services. Focus on what we
do best and then communicate our inimitable strengths through consistency.

2. Align tactics with strategy

Align communication messages to brand core value.
Invest our branding efforts in the right channels.

3. Cultivate our community

Community is a powerful and effective platform on which to engage users and create
loyalty towards the brand.

4. Practice brand strategy timking

Essentially it means to not just settle for the choices currently available but to think
outside the box without being limited.

5. Streamlinea higher meaningelated to the brand’s purpose and communicate through
internal storytelling, narratives, and content in social media.

Taking into account the main objectives of the project, the target audiences, the key
messages and the brand strategy principles, we created a Brand Identity for the project which is
dynamic, unique, innovative, flexible, sustainable, with multiple applications and contemporary
aesthetic.

A brand that establishes a face, and maintains that face consistently over time, develops
credibility and trust among users and stakeholders. When people instantly recognize who we are
and what we stand for, we’ve become more than just a name and a symbol.

Creating an identity for the EIFFEL project gives us something to stand for. That, in turn, gives
our project a purpose.
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4.1.1 Brandldentity & Logo

After careful consideration, we created a logo (also available in animated version) that
reflects a more modern look, captures our core focus while at the same time maintains coherence
in the design to reflect the same brand identity. The goal with the logo is for the average person
to instantly call the brand to mind and associate it with us. In this context, we created tailored
logo designs for each showcase.

Creating a logo is a vital part of our project’s communication efforts. To meet this need, we
should be devoted to the guidelines.

Main pillars of the Brand Identity:

I conveysthe project’s personality and purpose to the audience (we used “earth” colors
to “reflect” the climate change notion).

adapts/ broadens the understanding of this strategic activity and its effects.

must be treated as an effective strategic tool and an important source of sustainable
competitive advantages, which provides multiple benefits to the organizations.

1 brand’s visual identity goes far beyond aesthetics.

1
1

The key to making our identity - logo popular and recognizable is to combine all of the
important elements: size, style, color, typography, and originality. A well-designed project
logo can communicate everything from the project’s background to its mission.
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4.1.2 Logo applications

% Eiffel (5 Eiffel

GEOSS APPLICATIONS
GEOSS APPLICATIONS FOR CLIMATE CHANGE

FOR CLIMATE CHANGE
| <

(¥ Eiffel Eiffel

GEOSS APPLICATIONS

GEOSS APPLICATIONS
FOR CLIMATE CHANGE FOR CLIMATE CHANGE

w
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Figure5. Eiffel logos

4.2 Website

The website (D8.1) will serve as the primary gateway to all information, news and updates
related to the various project activities and pilots’ results. The EIFFEL website has already been
designed in a modern, professional and attractive way and will allow visitors to navigate across
the various webpages easily and quickly. Several dynamic and static items have been foreseen to
ensure a good balance of visual appeal and professional outlook.

The website includes information such as the description of the project, its goals, thematic areas,
current and planned activities, partnering organizations, communication and dissemination
material, publications, etc. At this initial phase of the project, not all webpages have been
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generated as they correspond to later stages (i.e access to public deliverables). The webpages
will be updated accordingly.

Q8 Eiffel o oo oo mion otcoton ousiote ovussen vt e comoce

GEOSS APPLICATIONS
FOR CLIMATE CHANGE

Eaith OBsérydtion applications for.
climate change adaptation & mitigation

o

H2020 project EIFFEL is @ game changer in the domain of climate change

Revealing the Role of adaptation and mitigation by harvesting the benefits of the GEOSS data. The
GEOSS as the Default project will offer to the Eartn Observation community the ground-breaking
Digital Portal for capacity of exploiting existing GEOSS datasets and will also buid upon prior
A3 2 knowledge, with minimal new data collection activities, Added-value services u
Building Climate interoperable with GEOSS will be designed, using cognitive search and

Ourjgoals

GEOSS datasets, Le. satellite,
ing Al-based cognitive search

(3) Leverage techniques of Explainable Al to develop tangibla indicators fog

Climate Change impacts;

(®) Contributs to GEO's new infrastructural featurs, the GEDKnowledge Hub,
a digitol repository-providing occess to knc Hebded to bulid
GEOSS-driven applications;
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Pilot 2: Sustainable Agriculture National scale
—

This pilot will develop a consistent land representation system for efficient estimation of carbon stock
changes and measures that influence emissions of GHGs. This will be used by farmers and policymakers
to manage local and national microclimate effects more efficiently in support of a shift towards a low
carbon and climate resilient economy in the agriculture.

> Pilot Description & Climate Change application
> Expected benefits
> Addressed Stakeholder categories

> Relevance to SDGs

> Target Essential Climate Variables

©Kletr/shutterstock.com

Figure6. Eiffel website screenshots

4.3 e-news

EIFFEL will produce a regularly distributed publication — e-news. EIFFEL e-news will be a tool
for ongoing dissemination. It will promote the highlight of the month. This will be further
promoted via social media. Due to GDPR, partners will collaborate in disseminating e-news to
their contacts and networks of the consortium.

All partners will contribute to the content of project e-news. Via the e-news distribution, the
target groups will be regularly informed about the progress of the project work and their related
opportunities.

¢2 Eiffel

1GEOSSAPPLICATIONS
FOR CLIMATE CHANGE

Delve into the
world of OUR SITE IS

www.eiffel4climate.eu A\ BRAN D N EW”

and find out what

Visit our website www.eiffel4climate.eu and find out all about the new H2020
makes us project EIFFEL.A game changer in the domain of climate change adaptation and
different. " mitigation by harvesting the benefits of the GEOSS data.

Our main goal with this website is to provide our guests useful information about
the project’s vision and mission, activities and foreseen actions, success stories,
publications and more.

Amongst the features the site contains integrated social media buttons for Twitter
LinkedIn and YouTube to foster improved communication with the visitors as well

’ @eiffel dclimato as easy access to contact the EIFFEL team.

Join us and find out who we are, what we do and our expertise.

in eiffel4climate project

REVEALING THE ROLE OF GEOSS AS THE DEFAULT DIGITAL PORTAL FOR BUILDING
CLIMATE CHANGE ADAPTATION & MITIGATION APPLICATIONS

Figure?. Eiffel enews
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4.4 Communication material

One of the main goals of the Communication and Dissemination plan is to create a set of
promotional and communication materials designed specifically to appeal to the target
audiences. To that end, a number of printed and digital materials will be produced and will be
further generated in the future:

1 Loga has already been developed and can be used in the different layouts: website,
leaflet, brochure, templates for final deliverables, templates for presentation, etc.

9 Brochure The main brochure will be disseminated at the events attended or organized
by EIFFEL. It contains a description of the project, the main objectives and impacts of the
project. To meet the needs of the dissemination activities, thematic brochures may be
produced in order to support particular activities.

Within the first 3 months, we created our first introductory EIFFEL brochure (Figure 8).

1 Templatestemplates for deliverables, presentations and posters will be provided in
English for all the presentations to be used by the partners.

1 Banners/Postergprinted): include main information of the project. Will be used in the
EIFFEL events.

9 e-banners:advertise EIFFEL project, events, news etc. (Figure 9).

1 Short videos, gif fileswhere possible short, thematic, tailored video/gif files will be
developed (i.e. 85th Thessaloniki International Fair). See in Annex Bhe gif files banners
for the event.

9 e-news (in the form of news blasts or equivalent) will be used, approximately every two
months, to communicate events, news, and community highlights, keeping stakeholders
interest/awareness.

9 Press releasewill be released (according to pilots’ and project progress) using
journalistic language to promote specific milestones, events and achievement.

2021 EIFFEL v1.0 PAGE 27 of 48 Funded by

the European Union




‘ ! D8.2  EIFFEL Dissemination and Communication Strategy and Action Plan

EIFFEbrochure

ptation & mitigation
applications

EIFFEL is a game changer in the domain of climate
change adaptation and mitigation by harvesting
the benefits of the GEOSS data.

The project will offer to the Earth Observation community
the ground-breaking capacity of exploiting existing GEOSS.
datasets and will also build upon prier knowledge, with
minimal new data collection activities. Added-value services
interoperable with GEOSS will be designed, using cognitive
search and metadata augmentation tools based on Artificial
Intelligence, including Natural Language Processing, These
tools will leverage advanced cognitive features to extract
mezningful information from and enrich GEOSS metadata.
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> Exploit the untapped potential of available GEOSS datasets,
i.e. satellite, in-situ, medelling, crowd-sourced, by creating
Al-based cognitive search tools;

> Leverage techniques of Explainable Al to develop tangible

indicators for Climate Change impacts;

> Contribute to GEO's new infrastructural feature, the GEO
Knowledge Hub, a digital repository providing access to
knowledge needed to build GEOSS-driven applications;

> Foster the co-design of Climate Change adaptation and
mitigation applications by bringing onboard the decision
makers who are working towards the Paris Agreement goals
at local, regional and national scales;

> Develop using co-creation, a set of Climate Change
adaptation and mitigation applications in different and
quite diverse GEO Societal Benefit Areas, in order to
demonstrate the project innovations. ‘

Our Goals

Figure8. Eiffel brochure moelps

Funded by
the European Union

© 2021 EIFFEL v1.0 PAGE 29 of 48




‘ ! D8.2  EIFFEL Dissemination and Communication Strategy and Action Plan

EIFFEE-banners
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@ partners

6 European countries

Acknowtedgment

Eiffel

GEOSS APPLICATIONS
FOR CLIMATE CHANGE

- under Grant Agreement No 101003518

(7 Eiffel

FOR CLIMATE CHANGE

Why is EIFFEL a game changer
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The project will offer to the Earth Observation
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Revealing the role of GEOSS as the
default digital portal for building
climate change adaptation &
mitigation applications

What makes EIFFEL different?
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quite diverse GEO Societal Benefit Areas, in order to
demonstrate the project innovations.
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4.5 Press Releasé#’3ress kit

The EIFFEL team, in collaboration with the partners, will publish and disseminate press
releases. It will serve as a package of information to facilitate press publications: the project’s
achievements, talking points and basic description. Press releases will be released using
journalistic language to promote specific milestones, events and achievements.

Project partners will translate the press releases to their country languages to reach local
stakeholders. Partners will be asked to send proposals for topics for press releases. See below
other publications in media (i.e. e-magazines, e-news etc) and in Annex Athe Press Releases of
the project.

9 Press release (EN) published by partner NPA
9 Press release in Greek e-magazines, news etc.

4.6 Multimedia

Promotional videos, with full-length and short versions, will be produced to showcase the
project, its activities and its benefits. The short-version will be tailored for social media sharing
to ensure network effects are seized upon on an organizational and personal level. An
introductory video will be made early on (month 6 of the project) to present the project. In month
32, avideo will be produced that concentrates on the pilots, results and the benefit for European
citizens.

4.7 Social Media

Over and above other traditional media (i.e. website, etc.), Social Media constitute a powerful
means for the real-time, continuous engagement of the various stakeholders following the
progress of the project. Moreover, through the utilization of social media such as LinkedIn and
Twitter, the project will pursue the establishment of a “dialogue” with the related target groups.
Thus, on the basis of the key messages communicated by the project, threads related to specific
project activities (e.g. around the events organized by the project or in relation to the pilot
activities) will be launched.

Twitter will be the primary social medium used to promote all website content, e-news,
meetings, workshops, events and interactions with stakeholders. A social media action plan will
be distributed to the partners before a major event, announcements etc., in order to maximize
the impact of the activity.

Social networks aim to increase users’ interest and promote engagement. The objectives of
these social media channels are to grow EIFFEL’s recognition and to encourage users to have
interactions with the consortium. The use of social media tools significantly spread knowledge
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about EU initiatives for EU and Non — EU countries. These tools are important to use as they
broadcast messages to wider public, getting direct feedback from the audience.

During the first 4 months of the project, 42 tweets were posted, and the project account on
Twitter attracted 123 followers (EIFFEL Tweets earned 26.1K impressions over this period), and
74 followers were attracted in LinkedIn. A sample of communication action via social media is
available in the following figure and Annex C

« eiffel4climate
42 Tweets

Eiffel Edit profile eiffel4climate project
A game changer in earth observation applications for climate change adaptation and mitigation.

eiffeld4climate Athens, »3\'.‘,\‘3(1 Greece - Contact info
@eiffel4climate 70 connections

7o 5 Nl Y
EIFFEL (Revealing the Role of GEOSS as the Default Digital Portal for Building \ Addisection ;)\ More §

Climate Change Adaptation & Mitigation Applications).
Joined June 2021

312 Following 123 Followers

Tweets ELLVENESCE Tweets and replies  Promoted

¢ eiffeldclimate @eifeldclimate - Jun 22 8,502 91 1.1%
. €2E19 partners from 8 European countries @ will

participate in the virtual kick-off meeting of @ eiffeld4climate

today! @lccsNtua @lSenseGroup

@UPY @prodevelop @DraxisEnv @ihedelft @ounl

@libramli_ai @interbalkan_env @UABBarcelona

@PmodWrec @ SYKEint @SMURB Sproject @HorizonEU

pic_twitter. com/0tHIY'sL5bQ

p eiffeldclimate @sifeldclimate - Jun 15 5,217 49 0.9%
. HThe ﬁ)elﬁeld-cllmate isa game changer in Earth
Observation applications for climate change adaptation &
mitigation. It will offer the ground-breaking capacity of
exploiting existing GEQOSS datasets & will build upon priar
knowledge, with minimal new data collection activities.

pic twitter.com/EJz70tuWt2
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FigurelO. Social media accounts

5 Dissemination Plan

The main objective of the dissemination and communication strategy is raising awareness
about EIFFEL's activities, progress and applications, and disseminating information about project
benefits.

In order to be effective and efficient, the dissemination plan needs to: a) be oriented towards
the needs of the various audiences, using appropriate key messages; b) include various
communication tools and c) fully leverage existing resources, relationships, and networks of
partners. Effective outreach requires a solid understanding of target audiences and the objectives
of the outreach activities aimed at them.

In order to ensure that the various outputs of the EIFFEL project are appropriately
disseminated amongst the interested stakeholders, Task 8.1 has defined a number of
dissemination actions committed to ensure that the results of the project are made available and
accessible to a wide community of stakeholders across the various sectors targeted by the
project.

During the entire duration of the project, partners will act as key players, actively
participating in events such as conferences, workshops, meetings and organize different events
for stakeholders.

Thus, the dissemination actions will:

1. Underline project dissemination principles to be integrated and followed by project
partners throughout the duration of the project.

2. Define the project’s dissemination objectives and target audiences.

3. Outline the appropriate dissemination tools per designated target group.

4. Outline short to long-term dissemination objectives to support the impact of the project
beyond its lifetime.

5. Elaborate key messages and define appropriate dissemination channels.

6. Outline key performance indicators to be followed by project partners.

Dissemination Strategy Principles

Underline project
dissemination Outline short to long-

. Outline the ; N Elaborate ke Outline ke

;.)r|nc|ples to be Deﬁ|.1e th% prc_lject's appropriate ‘ts_l-rm filssemma‘tlon messages and d:fine perﬁ)rmange

integrated and dbseamitealiey dissemination tools iferis i sy appropriate indicators to be
followed by project objectives and target . the impact of the . - N
Y et audiences. per designated target e — dissemination followed by project
the duration of the group lifetime. channels partners

project.
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Figurell. Dissemination strategy princige

5.1 Dissemination Goals

The main goals of the suggested EIFFEL dissemination plan are the following and will be
implemented in three stages:

Raise awareness on project objectives and expected outcomes (1st stage);
Disseminate pilots' activities and goals (1st stage);

Disseminate information on particular services among the various users and user
communities (1st & 2nd stage);

Disseminate information on pilots’ development and outcomes (2" stage);

Promote EIFFEL results, services, etc (2" stage);

Extend the project’s reputation beyond partnering countries (2" stage);

Help create new cooperation synergies with other projects within and beyond the
region (2" stage);

Disseminate messages on the benefits of improving communication among users
and providers of services and products (3™ stage);

Promote EIFFEL services and tools after the completion of the project (3rd stage);
Encourage a sustainable long-term, cross-border cooperation among partners and
external stakeholders, users (3" stage).

oo o Do o ToTo  To To Do

The EIFFEL dissemination action plan includes:

1 Organiation of dedicated workshops / training eventdissemination events in the format
of targeted workshops will be organized to maximize awareness and engagement amongst
the scientific community but also to a wider audience (including EIFFEL targeted audience).
Whenever appropriate, external experts and end-users will be invited to participate in the
workshops. Parts of the workshops should be targeted and open to stakeholders involved in
EO and beyond. Furthermore, when appropriate, specific topic experts will be invited to
attend the meetings. The EIFFEL meetings will be organized each year to disseminate the
results of the different project activities. The timing of these events will seek to coincide with
major milestone meetings and major conferences (e.g. EU EuroGEQSS Initiative Workshops,
GEO WEEKs, GEO Symposiums, GEO initiative meetings, EGU, AGU, etc.), INSPIRE
Conferences etc.

9 Participation in dedicated conferences/workshopsPartner representatives will also
participate in external meetings and scientific conferences related to the EIFFEL objectives.
Their presentations would focus on promoting project outcomes and activities. Where of
interest, presentations would include results on the activities undertaken within the pilots.
The project recognizes that pilots' results can effectively be shared in highly-relevant events:
EU EuroGEOQSS Initiative Workshops, GEO WEEKs, GEO Symposiums, GEO initiative meetings
(i.e. ECCA, HIC, IEE, GEOGLAM events, GEOBON events etc.), INSPIRE conferences, SDGs
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events, EGU and AGU events, UN events, Living Planet Symposium, and Copernicus events
related to the project pilots.

Synergies with other H2020 project3o maximize the impact and project outreach, the
communication and dissemination team will seek to organize events in synergy with other
initiatives (i.e GEOGLAM), projects, etc.

Publications:EIFFEL will actively pursue the dissemination of its results to the targeted
communities. The dissemination plan is expected to give rise: i) to publication in specialized
journals, in related blogs, magazines and other social media, and ii) scientific papers in
research and technical fields in scientific journals. Partners will inform Task 8.1 accordingly.

Webinars:will promote the main results of the pilots, primarily to the public and private
sector. There will be a significant collaboration with the pilot leaders to produce the webinars.

Through dissemination, target audiences should become familiar with project activities and

its results.

Publications in high-impact scientific journals and presentations
at scientific conferences.

Synergies with GEO action groups, flagships.

Synergies with GEO action groups, flagships in order to maximise
the impact and project outreach.

Engagement of the wider EO, Al community and downstream
sectors at key events.

Organization of Workshops for EIFFEL pilots and applications.

Hosting of interactive webinars for each of the pilots.

Figurel2. Dissemination Tools

Project activities will be disseminated through a large variety of communication channels, as

previously mentioned, since different target groups require different dissemination channels.
The table below (Table 3), provides an overview of the communication and dissemination tools

2021 EIFFEL v1.0 PAGE 36 of 48 Funded by

the European Union



‘ ! D8.2  EIFFEL Dissemination and Communication Strategy and Action Plan

(the black circle indicates primary and the white secondary target) that will be developed and
tailored on the basis of the different needs of the specific audiences targeted by the project,
and will be utilised towards the engagement of different target groups.

Table3. Communication & Dissemination Tools

Project The project’s primary digital communication tool to | © . . ) .
website raise awareness of the project's goals and activities. The
descriptive content (about. team. etc.) will be non-
technical to ensure comprehension by non-experts. The
portal will provide up to date information on project
events and link to social media (twitter wall, links).
Brochures | A detailed document outlining the project scope and | ® . . .
objectives as well as the benefits to the CC thematic
communities. To be updated in M18 and M36.

e-news E-news (in the form of news blasts or equivalent) will | e ) .
be used to communicate events, news. and community
highlights. keeping stakeholders interest/awareness.
Press kit & | A package of information to facilitate press . o 0 .
releases publications: the project’s achievements, talking
pomts. graphic material and basic description. Press
releases will be released using journalistic language to
promote specific milestones. events and achievements.
Promotion | Professional A/V production will be used to produce | © . . °
al videos videos presenting the project. its activities and its
benefits. with full-length and short versions. The short-
version will be tailored for social media shanng to
ensure network effects are seized upon on an
organisational and personal level. An introductory
video will be made early on (M6) to present the project.
In M32. a video will be produced that concentrates on
the pilots. results and the benefit for European citizens.
Social Dedicated social media accounts (e.g YouTube. @ 0 .
media Twitter. LinkedIn) will be created to foster dialogue
with targets. establish communities of "followers",
build synergy with existing communities, promote
applications themes. attract visitors to the website.

6 Bvaluation

The main objective of Task 8.1 Dissemination, Communication & plan promotional activities
is to ensure that the impact of the EIFFEL project will be maximized through an effective
campaign of communication, dissemination and exploitation activities.

The impact of the communication activities is strongly tied to the success of the stakeholder
engagement and dissemination activities. Thus, the tools developed as part of the
communication strategy will be leveraged in a holistic approach. Appropriate indicators to assess
the impact of dissemination and communication include: a) Visits/views and engagement of
website and social media using tools such as “Google Analytics”; b) Followers/connections, social
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media outreach, a popular indicator due to their widespread adoption; c) Number of scientific
publications, academic citations; d) Participation/attendance in workshops, events, through
EIFFEL presentations or demonstrations.

A detailed analysis of the impact of the individual activities of the project will be carried out
in the course of the project as its activities develop. As an input to that end, the following table
summarises potential indicators.

Increase awareness of No. of scientific publications in peer-reviewed journals 8
scientific results No. of seminars & workshops organized 10
él:l No. of non-project events where EIFFEL is presented 15

No. of participations in International Conferences 20

(physically or virtually)

Target a wide range of No. of visitors to the project website 10.000
audiences using tailored No. of printed brochures & leaflets distributed 1.000
communication tools
No. of posts on social networks relevant to project 600
No. of social media followers (Twitter, LinkedIn) 1000
No. of articles in popularized magazines 10
No. of video views in YouTube 1000
No. of recipients of project e-news 2.000
Coordination & stakeholder No. of stakeholders in the EIFFEL CoPs 50

engagement

Hr

Figurel3. Evaluation KPIs (as described in DOW)

7 Nextsteps

The elements of the strategic communication plan presented herein will be updated and
enhanced as the activities of the project progress.

Reports, through a dissemination template, on communication and dissemination activities,
will be provided regularly from the partners, in order to boost communication output. In the
meantime, the consortium has already received the dedicated template.

Funded by
the European Union
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Annex A.

Press releas@é English

Eiffel

GEQSS AFFLICATIONS
FOR CLIMATE CHANGE

Press Release

Launch of the new H2020 project EIFFEL. A game changer in earth observation applications for climate
change adaptation and mitigation.

EIFFEL (REVEALING THE ROLE OF GEOSS AS THE DEFAULT DIGITAL PORTAL FOR BUILDING CUMATE CHANGE
ADAPTATION & MITIGATION APPLICATIONS). 2 new project coordinated by JCCS and funded under the European
Union's Horizon 2020 Programme will be officially launched on 22-23 June 2021,

EIFFEL is 3 game changer in the domain of climate change ion and mitigation by ing the benefits of
the GEOSS data. The project will offer to the Earth Observation community the ground-breaking capacity of
exploiting existing GEOSS datasets and will also build upon prier knowledge, with minimal new data collection
dded-value services p with GEOSS will be designed, using cognitive search and metadata
Intelligence, including Natural Language Processing. These tools will leverage

activities.
augmentation tools based on Artifi
advanced cognitive features to extract meaningful information from and enrich GEOSS metadata.

areas and

The project will promote the development and uptake of 5 pilat from different geograp
climate regions, addressing the UN Sustainable Development Goals, The Paris Agreement and the Sendai Framework
for Disaster Risk Reduction and aligned with GEO Societal Benefit Areas: i) Water and Land Use Management, i)
Sustainable Agriculture, iii) Transport ) Urban D and v) Disaster Resilience.
The project targets urban, regional, national and cross-border scales with a view to upscale their scope and results to
larger areas and to 2 pan-European scale.

The main objectives of the EIFFEL project are to:

*  Exploit the untapped potential of available GEOSS datasets, i.e. satellite, in-situ, medelling, crowd-sourced, by
creating Al-based cognitive search tools;

*  Leverage techniques of Explainable Al to develop tangible indicators for Climate Changs impacts;

* Contribute to GEO’s new infrastructural feature, the GEO Knowledge Hub, 2 digital repository providing access
to knowledge needed to build GEOSS-driven applications;

*  Foster the co-design of Climate Change adaptation and mitigation applications by bringing enboard the decision
makers who are working towards the Paris Agreement goals at local, regional and national scales;

*  Develop, using co-creation, a set of Climate Change adaptation and mitigation applications in different and quite
diverse GEO Societal Benefit Areas, in order to ate the project i ions.

To achieve these objectives, EIFFEL brings together a strong consortium consisting of 19 partners from & European
countries

This praject has received funding from the European Union's Horizon 2020 1
research and i { under Grant NO 101003518

Project info

Shart description:

EIFFEL will offer the EO-based community the grounc-breaking capacity of esploiting
existing GEOSS and external datasets, with minimal new data collection activities. Added-
walue services interoperable with GEOSS will be designed, using cognitive search and
metadats augmentation tools based on Artificial Intelligence (Al), including Natural
Language Processing. These tools will leverage advanced cognitive features to extract
mesningful information from and enrich GEOSS metadata. Mareover, novel methods
(super resolution, data fusion) for ing the sp poral resolution of explored
EQ data will be proposed, in order to address the needs of the diverse EIFFEL CC adaptation

and mitigation applications.

Starting date: 01/06/2021

Duration: 36 manths

Tatal cost: £999466.25 €

EC contribution: £999466.25 €

- This project has received funding from the European Union's Horizon 2020 resesrch and
innovation programme under Grant Agreement No. 101003518,

Call (part) identifier: H2020-LC-CLA-2016-2018-2020

Tapic: LC-CLA-15-2020- Building a low-carbon, climate resilient future: climate action in support of
the Pariz Agreement

Coordinatar Institute of Communications and Computer Systems [ICCS)

e,
L

Dr. Angelos Amditis- Research Director

e-mail: 3.amditis@iccs.gr
T: +30-210-300-5896

P

W: https:/fi-sense.iccs.gr | httpss//amditis.ices.gr

Dissemination Manager

Matioral Observatory of Athens [NOA]

Contact detzils:

Mirka Rossi - Dissemination Leader
e-mail: mross @noagr

T: 430-210-3450125

W: Bpsisnangaan)

Partners:

] i Shart Name Country
! | compuTer sysTEms ecs GREECE

2 | NATIONAL DBSERVATORY OF ATHENS ROA GREECE

3 | PRODEVELOP SL PRO SPAIN

4 /] Upv SPAIN

This project has received funding from the European Union's Horizon 2020

research and i

under Grant No 101003518
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Press release in Greek

x
SVEE

¢ Eiffel «g I@ LIBRA

MALHINE LEARMING INNOVATIONS

foge

Aehtio Tomou

Me Suvoyukn eAdnvu ouppetoyn Eexva to Epyo EIFFEL yuo tv avoypetomon g
KAPOTIKGG CAROYI G

Me ehknvikd dpwpa Eexivnoe Tig epyadieg Touw To evpwnaixd Epyo EIFFEL (ReveaunG
THE ROLE OF GEDSS AS THE DEFAULT DIGITAL PORTAL FOR BUILDING CLIMATE CHANGE ADAPTATION
& MITIGATION APPLICATIONS) Tiow ¢ihoSogel va anoteAE0EL poyAd yia Tnv npocoppoyn
KOl TNV auPAuvon NS KAMATIKGC arAaync, CUAAEYOVTOC Kol OQEOMOUIVIAL T
sedoptva Tou Ogykdouioy Awtioy Fuotnudtwy [ewgrkdnnonc (GEQSS),

Ito £pyo ouppeteyouy 19 etaipol and B eupwnaiksg yupec. Amo v edhnvukr Thsupa
CUMMETEYEL ME OCUVIOVLOTIKG pOAO 1N opaba JSENSE Tou Epsuvnmkoul
Novemornumakod voriroito Fuotnudatwy Emkowwvicv kot Ynohoyiomww (EMNIEEY
Ing Ixohrng HAskTpokOoywy Moyovikwy kol Moxavikwy Ymodoywtwy (ZHMMY) Tou
EBvikou MetooBou Moiutexveiow (EMM) kot akdpa mévie etaipol To EBvikd
Agtepookoneio ABnvwv, To MAapaikavikd Kévtpo Mepipdihoviog, n Nepudépea
Ammikfc kow ov etawpeieg APASIF Teywohoviec Nepifdihovrog AE., LIBRA Al
Technologies kaw EDGE IN EARTH OBSERVATIONM SCIENCES.

Ito mhoiowo tow Epyov Ba avantuyBolv, SLaEITOUPYIKES UTINPECIEC MpOTTIBEPEVNC
afiog pue ) Por@sla epyaleiwy mou Baoifovral o texvoloyisg Tegvntr ¢ Nonuooivng
kol Emefepyaoiag Quownc Muwooag.

O Bacwol otdyoltow EIFFEL adopolv Tnv:

* Aflomoinon TwWY QVEKUETAAAEUTWY, SuBéoyuwyv Scdopévwy GEOSS (mpokeiTaL
Gebopeva yua npoepyopeva and Gopuddpouc, in-situ, poviehomoinon k.a)

* AVANTUEN CUCTHUATOC TEQWITNG VONUooUVn g o KaTaVOoEL T ducLkr yAwooa kot
YoNOWonolEital of EEEIBIKEUUEVN UNnYavE onuacwAoykic avalitnon (semantic
search) ota Gefopéva Tow GEOSS

* Xphon TEXVIKWY EMEENYROUNG TEXVNTAC vonuoouvne (Explainable Al) yux v
avarnTuEn GEKTWY CRETIKE |IE TIE ETUTTLICELS T ¢ KALaTLR ¢ ehhay g

» Iyvewsdopd oto vEo GED Knowledge Hub, to wnduakd anoBsTripwo mov MapExeL
MPOCRaoN O YWWOELS TTOW aftarroUvTol yio T Snuoupyia GEOSS edapuoyww .

* MNpowsnon Tou CYESLEoUOU TwWV EGUPUOYWY VI TNV EVTLLETWITLEN TN KALLOTLKG G
ahhayng mov Sa vnofonBricouy m Afln anoddoEwy OE TOMLKT, MEPUPEPELOKT KL
ebvucr Khipako.

* AVAMTUEN EDApUOYWY YUT TNV OVTILETWRLON TNC KAUOTIKAC akAaynic oE
SlahopeTikE; MEPLOXES Kowwvikwv mapoxwv GED, wou Swievépyem  mAdTww
mpoKEWEVoU va avabsySoliv ol KOWOTOWIES ToOU Epyou.

Oha ta napandvw Goa vhonownfolv Aapfavovtag vnow Toug oTooug Ing Asudopou
QVEMTUENC T HvwuEvwy EGvwy, TN Zuudwvia Tou Mapuowod kol 1o mAaicwo Sendai
VIO TN WELWOT TWV KIWEUVSY KaTaotpodwy.

VTR
G Eiffel (% )7 ¢ ;l@ LIBRA
” = 'Qi',ﬁ' 3 — d MACHINE LEARNING INNOVATIONS

To olvoko Twv epyareiwv tou Eiffel Ga edapuootolv kol 8a afwioynGolv oc
Siadopenets yewypadikes mEployE kol klpanikes ouvBrikeg oto mAaiclo MEVIE
KOUWOTOMWY TAGTWY yia TNV pooappoyn kol apfluvon mg khpankrg adhayrg oe
TOMELG OMWE N yEWpyia, n Suayeiplon yng kot uSdtwy, oL peTadopes Kal oL UnobopEs
peTadopwv, n mpokndn ke Sayeipuong kKivGivou Kal n PLdoun ok avantuEn.
« To EIFFEL £pyeTal va eVigyyGEL TNV EMLOTNUOVLKT] KOWOTNTA o aoyoAELTaL Le TV
napatripnon e yng (earth observation), afomowvtas Ta vhlotdueva Sedopéva Kat
TNV MPATERN PWWOT KOl ERTAOUTITOVTAS TNV UE amkéc SpactnpldTnTeEs Kol epyahein
oukkoyrc véwy Sefopuévwy, Ta onola Pacilovial oF TexvnTh vonuoouvn. Etol, Ba
nap&yel oTa kEvTpa Aflne anoddocwy Xpriowes mAnpodopies via to oxedlaoud
MOALTIKWY OXETIKA UE TNV QUBAUVON TWY SMMTWOSWY TNGC KAWATKAe aihayhcs
Snhwvel o Ap Ayyelog Aubitng, AievBuvrc Epevvag EMIZEY/EMI ko EMOTNUHOVIKOG
unelBuvog Tow Epyou.

H &vaptn tou épyou onuatodotinke pe pio Swbktuaxy cuvavinon petafl Twy
eTaipwy TN Kowornpagiag, n onola npayparomomidnke otig 22 kat 23 lowviou.
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Annex B.
GIHVideo banners

GEOSS APPLICATIONS

QM2020/utersiock £om FORCUMATE CHANGE

¥ Eiffel

The most frequent disaster is flood:
it corresponds to 43% of the total
number of disasters

-~ . “-GEDSS APPLICATIONS
 FORGUIMATE CHANGE

The ocedns cover 7 1% of the Earth’s surface
and contain 97% of the Earth’s - water

==
=
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The state of the art

of big earth data:

a revolution to evolutioﬂ
for Science, Culture

and Society
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'

Australia’s fires emitted 409,70‘00
metric tons of COz in summer 2019, :
Fires across the continent burned mor.
than é million hectares, including
national forests, with smoke reach

as far as Argentina.

Disasters.drive 26 million people
into poverty eyery year.

Only. in the last year,

18 million people were

forcibly disﬁl'acedt by’

extreme weather events

linked to climate change:

y

® © UNICEF/Akash
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The highest amounts of
black carbon particles are
produced by ships burning
heavy fuel oil. Black carbon
accounts for 21% of CO2-
equivalent emissions from
ships, making it the second
most important driver of
shipping’s climate impacts
after carbon dioxide.

In 2018, global emissions
due to agriculture were

9.3 billion fonnes of CO2

equivalent (CO2eq).

- . GEOSS APPLICATIONS:
FOR'CLIMATE CHANG Bl

Global monitoring
for a new era
in climate change
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Annex C.
Social Media posts
Tweets

eiffel4climate @eiffel4climate - Aug 30

¥ _ Check out the recent publication of @eiffel4climate pilot 4
eiffel4climate.eu/index.php/pilo... #sustainable #urbandevelopment Il &
eiffel4climate.eu/index.php/what...

@SolarSolea @ApcgNoa @SMURBSproject @GerasopoulosE @EU_EISMEA
@Horizon2020News @EUClimateAction @HorizonEU

#energy #ClimateAction

p eiffeldclimate @eiffel4climate - Jul 8
Eiffel @eiffel4climate pilot #infrastructure & #transportmanagement will develop
& follow a co-design approach, driven by the @= @PortsdeBalears, an XAl-
based #atmosphericpollution monitoring & predicting application to
minimize the #carbonfootprint of the port activity and its impact.

We have agreed to reduce greenhouse #gasemissions by at least BB
% by 2030.

On 14 July, the Commission will table proposals to reach #Europe2030
climate targets

Stay tuned!
#EUGreenDeal #StrongerTogether #CohesionPolicy

More on ec.europa.eu/green-deal

Our climate plan

for 2030
On 14 July
#EUGreenDeal

eiffel4climate @ciffel4climate - Aug 27

¥ We are excited: to announce the launch 4 of the @eiffel4climate
website, showcasing our project & expertise |

Delve into the world of eiffel4climate.eu & find out what makes us
different!

@lccsNtua @1SenseGroup @EU_EISMEA @Horizon2020News
@NOAANCEIclimate @HorizonEU

Delve. into the world:of
www.eiffeldclimate: el <
and find‘out what makes us dlfferent

REVEALINGTHE ROLE OF GEOSSAS THE DEMULT
DIGITAL PORTAL FOR BUILDING CHMATE CHANGE:
ADAPTATION & MITIGATION APPLICATIONS

eclimace TN eiffeclimate project

eiffel4climate @ciffel4climate - Jun 30

@eiffel4climate in a co-design process led by mmNPA envisions to achieve
short & long-term adaptation to #climatechange (e.g. carbon sequestration)
& address #environmental priorities of post-CAP 2020.

More info« - nma.lt/index.php/news...

@Climate_Action_ @Horizon2020News #GEOSS
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eiffel4climate @eiffel4climate - Jun 29 ¢ eiffel4climate @eciffel4climate - Jun 28
¥ l@eiffel4climate will integrate multiple #data sources from #GEOSS with o1 ==Proud for @eiffel4climate partner @ECMWF who holds the key role of
national databases into a modelling framework to enhance existing upscaling selected #climatechange applications to a pan-European level @l
#drought & #forest #fire risk assessments&develop a new mapping tool for 2
the risks of forest pests.
@SYKEint @WBG_Climate @EUCIlimateAction #forecast #Weather #ClimateAction #climatechange #watermanagement
#drought #fire
@ World Bank Climate & @WBG Climate - Jun 28
#Climatechange exposes millions of people to risk from climate @ ECMWF & @ECMWF - Jun 28
extremes, #desertification, land degradation and food and livelihood Our Annual Report 2020 is out now, reviewing developments from
insecurity. across the organisation and highlighting the international cooperation
and expertise from our Member and Co-operating States, partners and
What do people do when heatwaves and droughts threaten their Fellows that are fundamental to the work of ECMWF: ecmwf.int
livelihood? /en/about/media...
wrld.bg/AeQR50FjoFN .
. ~ S ECMIWEF |
Annual
Report
2020
www.ecmwf.int
eiffel4climate @eiffel4climate - Jun 25 v eiffel4climate @eiffel4climate - Jun 22
In @eiffel4climate pilot @GerasopoulosE @SMURBSproject @SolarSolea el One of the main goals of @eiffel4climate pilot Water&Land-Use

management will be to create a hydrological&water management model for
the Aa of Weerijs amcatchment, for testing different nature-based solutions
aiming at reducing&managing water shortages&droughts.

@ounl @UN_Water

will produce a robust methodology to calculate, evaluate & scale up #urban
measures & their outcomes pursuing the National Plan for #energy &
#climate targets by 2030.

@DraxisEnv @Energy4Europe @UNHABITAT

= UN-Water @ @UN_Water - Jun 22

Human activity has altered almost 75 % of the earth’s surface,
squeezing wildlife and nature into an ever-smaller corner of the planet.

-“"= UN DESA Sustainable Development  @SustDev - Jun 25
#SustainabelEnergy for all is not just about climate. It has the
power to change every aspect of our lives. @WHO, @UNESCWA,
@UNEnergy, @UNDESA reveal the way forward # in their #HLDE2021
report.

bit.ly/energyreports

Forests supply water, mitigate climate change and provide habitats.
Urgent action is needed, support #WorldRainforestDay!

6.

Track progress and integrate an
Energy 101 506 Impact Framework
into energy transition strategies.

WATER CAN HELP FIGHT

CLIMATE CHANGE

There are sustainable, affordable and scalable water
and sanitation solutions.

0:26 | 818 views
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LinkedIn

‘! eiffel4climate project p eiffeldclimate project e
Effel A game c_hanger in earth observation applications for climate change adapta... A game changer in earth observation applications for cimate change adapt...
® 3mo - Edited « @ 3w - Edited - ®

19 partners from 8 European countries will participate in the virtual kick-off In eiffel4climate project Prodevelop will be in charge of the development,
meeting of eiffel4climate project today! deployment, piloting and evaluation of the EIFFEL #climatechange application in

ICCS - NTUA ISenseGroup APCG IERSD/NOA Universitat Politécnica c ...see more the #transportinfrastructure and Management sector for the assessin; ...see more

e

., Prodevelop
* ~ 7 1,136 followers
iffe B
GEQSS-APELICATIONS The #cruise industry is growing ever more conscious of its environmental

FOR CLIMATE CHANGE
impact and has been turning to alternative, cleaner fuels. Liquid natural gas is a

popular choice due to it being one of the cleanest-burning non-elec ...see more

22-23.6.2021

Future fuel: the pros and cons
of LNG cruise ships

The cruse industry is growing ever more conscious
of its environmental impact and has been tuming
1o alternative, cleaner fuels. Liquid natural gas is a
popular choice due to it being one of the deanest-
burning non-electric marine fuels. Frankie Youd
by P explores the benefits and setbacks of using LNG
U Moo 3530 rwiamch mnd rrevation pograee. and investigates if it is the future fuel of choice for

e European countries

=

Future fuel: the pros and cons of LNG cruise ships - Future Cruise | Issue 17 |

August 2021
» eiffeldclimate project s
Y 5 ) gl 3
E,igg‘. ;\vg?ng:itc:darjgé in earth observation applications for climate change adapt... " eiffeldclimate project e
E,,,: A game changer in earth observation applications for climate change adapt...
European Innovation Council and SMEs Executive Agency (EISMEA) European “@® 1mo-

Commission UN Climate Change International Sustainable Development -

. “This report is a reality check,” said IPCC Working Group | Co-Chair Valérie

Masson-Delmotte. “We now have a much clearer picture of the past, present and
Benjamin Molina « st future climate, which is essential for understanding where we are head ...see more
Communication Engineer at Polytechnical University of Valencia

(o]
w-® ince e
New European project started about Climate Change adaptation and mitigation il 93,636 followers
tools by exploiting GEOSS (https://Inkd.in/dX7tkFQR) mo - ®

“It has been clear for decades that the Earth’s climate is changing, and the role
of human influence on the climate system is undisputed,” said #IPCC Working
Group | Co-Chair Valérie Masson-Delmotte on the #IPCC's #Climate ...see more

Sixth Assessment Report IDCC
WORKING GROUP | " wxtc ox CHimaTe chanee

The Physical Science Basis

Delve into the
world of OUR SITE IS

www.eiffel4climate.eu \\BRAND NEW"
Rnd fd ouc nat S It has been clear for decades that the

makes us ject EIFFEL.A game changer in the domain of climate change adaptation and < . .
different... gt b s h boreits ot GEOSS s Earth’s climate is changing, and the
Our main goal with this website is to provide our guests useful information about role of human influence on the

the project’s vision and mission, activities and foreseen actions, success stories,
climate system is undisputed.

publications and more.

Amongst the features the site contains integrated social media buttons for Twitter
Linkedin and YouTube to foster improved communication with the visitors as well
as easy access to contact the EIFFEL team.

VALERIE MASSON-DELMOTTE
#IPCC WORKING GROUP | CO-CHAIR

W @eiffel4climate
Join us and find out who we are, what we do and our expertise.

in eiffel4climate project

THE ROLE OF GEOSS AS THE DEFAULT DIGITAL PORTAL FOR BUILDING SAGE #ClimateReport

REVEALING
CLIMATE CHANGE ADAPTATION & MITIGATION APPLICATIONS
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" eiffeldclimate project e
Eiffel A game cnanger in eartn observation 5[3[3|ICB',!C""5 for climate cnange adapt...
® . ®
Join eiffel4climate project at EuroGEO workshop, on Wednesday 22 September
2021.
...S€e more

'! Eiffel: : -." G f.',,";? > EIFFEL at EuroGEO

GLots arplications WOI'kShOp 2021

TOMG UL CRANSE o,

Délve into'the w()rld of
www.erffeMdimate eu o4 Wd <l b o1
and find at-what makes us dlﬁerent 2% S Cupaaseptemoer

10:00 -12:30 CEST

SESSION
Implementing EuroGEO, new opportunities

REVEALING THE ROLE OF c.souufw DEFAAT DIGHAL PORT AL Kostas Naskou
ﬁmﬁ‘,‘“"“" cmvuommofu BTGADY ) Institute of Communication & Computer
7 . "1 Systems
,@emomhmuc 1N éffel4climade project: 4

#EUGreenDeal

" eiffeldclimate project cer
E,f,:( A game changer in earth observation applications for climate change adapt...
® in- @

How can #earthobservation applications shape a path towards #climatechange
#adaptation & #mitigation?

...5€€ more

The state of the art

of big earth data:

a revolution to evoluhor*
for Science, Culture

and Society
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